









































































































































7. Statement of Projected Operations

Stabilized revenue and expense (2009%)
e e N e Iy R i S e o S e O A e AR S S A S e o e P e R s i . e S P S R o 174

Event Revenue (Conventions, Trade Shows, Consumer Shows)
Event Revenue (Other Events)
Commissions
Other Income
Total Revenue

WTCC Direct Expenses
Food & Beverage Costs
Salaries & Benefits
Event Expenses
Marketing Services
Event Contract Services
Administration
Operations
Maintenance-Building
Maintenance-Equipment

Total Direct Expenses

Gross Operating Income

Allocated Expenses
Salaries & Benefits
Administration
Sales & Promotion
Contract Services
Maintenance
Energy
Insurance
Taxes

Total Allocated Expenses

Operating Incame

Source: HLT Adwisory inc

MNede This staternent of projecled operalions 13 based on event load and revenue projections. Trade Cenire Limited financial
Imc. has not attempled to verify the accuracy or appropnadeness of such alscations. All figures ave expressed in 2009 dollars

* Total current buiiding ares 1s 161,368 aquare fesl. Proposed bullding area has been assumed to o 320,000 squave feel (the mid-point of the recommended range i the Critenon Communications Inc. Phase | Report)

Year Ending March 31

Statement of Projected Operations

Fiscal 2005 to 2009

Stabilized Year Projection

** Total current rentable area b space) is 47,937 square feel Proposed building avea hos been assumed to be 1600,000 square festl {the mid-paint of ihe recommentded range i the Cntencn Communications Inc. Phase | Repart)

2009 Five-Year Average Post-Expansion Notes
5 2,888,954 49.0% 5 2,338912 47.1% 5 4,621,500 59.3% From revenue projections
$ 2,757,371 46.8% 5 2,456,825 49.4% 5 2,948,190 37.9% Assumed a 20% increase on five-year average revenue
5 90,810 1.5% 5 95,357 1.9% S 138,645 1.8% i at 3% of ¢ on/trade show/consumer show revenue
s 155,173 2.6% S 79,531 1.6% s 79,531 L.0% Other income does not depend on volume, have left at historical levels,
S 5,892,308 100.0% 5 4,970,624 100.0% % 7,787,866 100.0%
s 837,149 14.2% 5 821,156 16.5% 5 1,246,059 16.0% Based on historical average of food & beverage cost as a percentage of catering revenue
§ 2,059,208 34.9% $ 2,026471 40.8% % 3,115,146 40.0% Estimated at 40% of total revenue
S 60,000 1L0% $ 62,330 1.3% $ 77,879 1.0% Estimated at 1% of total revenue
5 65,000 11% $ 23,705 0.5% s 38,939 0.5% Estimated at 0.5% of total revenue
S 300,000 5.1% &  297.517 6.0% S 467,272 6.0% Estimated at 6% of total revenue
s 117,000 2.0% S 73,424 1.5% H 116,818 1.5% Estimated at 1.5% of total revenue
5 308,000 5.2% $ 263,447 5.3% $ 428,333 5.5% Estimated at 5.5% of total revenue
s 183,000 31% 5 169,725 3.4% $ 320,000 4.1% S-year ge 51.05/sf building area, d at $1.00/s.1.*
5 34,000 0.6% $ 18,865 0.4% 5 48,000 0.6% S-year ge 50.12/sf building area, d at 50.15/s.f.*
S 3,963,356 67.3% S 3,756,700 75.6% $ 5,858,445 75.2%
S 1928952 32.7% § 1,213,924 24.4% $ 1,929,420 24.8%
s 946,695 16.1% S 915,365 18.4% $ 1,006,901 12.9% Assumed to increase by 10% over five-year average post expansion
s 701,083 11.9% § 537,968 10.8% 5 591,765 7.6% Assumed to increase by 10% over five-year average post expansion
5 440,985 7.5% 5 438,187 B.8% S 547,734 7.0% Assumed to increase by 25% over five-year average post expansion
S 160,833 2.7% S 155,243 31% 5 480,000 6.2% Five year average $3.28/rentable s.f., estimated at $3.00/rentable s.f.**
5 178,489 3.0% § 151,522 3.0% 5 320,000 4.1% S-year ge 50.94/5f building area, d at $1.00/s.1.*
5 484,018 8.2% S 457,542 9.2% $ 640,000 8.2% S-year average 52.84/sf building area, estimated at $2.00/s.f.*
s 48,668 0.8% S 49,569 1.0% S 96,000 1.2% 5-year average $0.31/sf building area, estimated at $0.30/s..*
$ 275,000 4.7% S 414,142 8.3% $ 544,000 1.0% 2009 taxes 51.70/s.f. building area, estimated at 51.70/s.f.*
§ 3,235,770 54.9% 5 3,119,537 62.8% 5 4,226,400 54.3% (2009 tax relief from HRM, used 2009 as a basis going forward)®
-5 1,306,819 -&% -5 1,905,613 38.3% -5 2,296,980 29.5%

and fram the Confres of Canada Benchmarking Analysis. Trade Centre Limited allocates revenues and expenses amangst vanous components  HLT Advisory
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